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As European formulators increasingly look to South Korea
for new ideas in Personal Care formulation, Dr. Dani
Loughran and Lorma Radford at Aston Chemicals Lid,
look at how South Korean innovation fits with current

European trends

The South Korean personal care market is
recognised in Europe as being diverse and
exciting, with a wealth of innovative products
and long-lasting trends.

The “Alphabet Cream” BB and CC creams
were some of the first Korean products to be
noticed by European manufacturers and
consumers, and it took several years for these
ideas to be adopted in Europe. Alphabet Creams
are now firmly established in European Beauty
Care and fulfil several of the key requirements of
current European trends such as:

e Photo-ready Cosmetics: For an “HD Ready”,
easy-to-apply, flawless finish

¢ Multi-Functionality: For time-saving and
value, with the ability to include
active ingredients for

targeted “problem”-

solving
e Natural Looks:

Including the “No

make-up” look

European consumers
expect a continuous
stream of new products
with constant
improvements in
formulation quality, with
better aesthetics, skin
feel, efficacy and
stability. South

Korea’s high degree

of innovation and
quickly growing market
has therefore caught the

ASTEN
Main Difice:

+44 (O} 206 IITTO0

attention of European personal care
manufacturers who now recognise South Korea
as a powerhouse of beauty innovation.

There are many other innovative products
from South Korea not widely known in Europe
yet. We believe these products will eventually
become popular across the globe, especially
products with novel textures, which are always
of interest to European consumers. Some
examples include:

Cushion Compacts
The Korean “Cushion Compact” innovation was
launched as a BB cream or liquid foundation in
a sponge contained in a compact case. Based
on this concept, Lancome’s
Miracle Cushion was
launched across Europe
in 2015, This type of
low viscosity, multi-
functional product fits
very well with current
European trends as it
provides consumers
with an easy, time-
saving way to apply a
natural look to the skin.

Gel Creams
Creams with a light,
refreshing feel are
becoming
increasingly popular
in Europe. Korean "Gel
Cream” products such
as Nature Republic Super

Aqua Max Watery Cream fit this trend well
because they have a light texture but still feel
very moisturising and invigorating. A European
example of this type of formulation is The Body
Shop’s “Body Sorbets”, which “melt into the skin
for a frosty burst of fresh moisture”.

Peeling Gels
European formulators are increasingly aware of
the environmental impact of Polyethylene scrub
particles, and are searching for alternative
methods of exfoliation. There are many natural
and biodegradable scrub particles available on
the market, but a completely different approach
is the “Peeling Gel” concept found in Asia.
Peeling Gels can provide gentle chemical
exfoliation and are smooth to apply. Some ball-
up on the skin when rubbed to increase the
perception of exfoliation. Peeling Gels that are
already available in Europe include MicaBeauty
Vita-C Exfoliating Peeling Gel and Obey Your
Body Radiance Repair Peeling Gel.

Pacts with a Bouncy Texture

Korean “Pacts”, such as Chosungah Ver. 22
Bounce Up Pact and TonyMoly BCDation Water
Pact are foundations with a unique, bouncy
texture that has not appeared in Europe yet.
Photo-ready cosmetics are very popular in
Europe, because they provide a flawless finish
that can be easily touched up for every “selfie”
opportunity. We believe this product format
could be of great interest to European
consumers due to the novel texture coupled
with great functionality.

Aston Chemicals’ English-Korean Technical
Development Chemist has generated great
interest among European Personal Care
manufacturers by translating South Korean
ideas such as these into formulations that will
appeal to European consumers, using EU-
approved raw materials. We expect this trend
from South Korean innovation to European
inspiration to continue.

Aston Chemicals Ltd, Stand B90
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